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DETAILED ACTION 

1 . Applicant's amendment filed 7/30/2008 is entered. Claims 21 , 28, 35, 44 
are amended, new claim 46 is added and claim 43 is canceled. Currently claims 
21, 22, 24, 26-29, 31, 33-37, 39-42 and 44-46 are pending. 

Response to Arguments 

2. Applicant's arguments filed 7/30/3008 with respect to claims 21 , 22, 24, 
26-29, 31 , 33-37, 39-42 and 44-46 have been considered but are moot in view of 
the new ground(s) of rejection necessitated due to current amendments to claims 
21 , 28, 35, 44 and addition of new claim 46. 

3. Examiner cites particular columns and line numbers in the references as 
applied to the claims below for the convenience of the applicant. Although the 
specified citations are representative of the teachings in the art and are applied 
to the specific limitations within the individual claim, other relevant and related 
passages and figures may apply as well. It is respectfully requested that, in 
preparing responses, the applicant fully consider the other relevant and related 
passages and figures in the cited references as potentially teaching all or part of 
the claimed invention, as well as the context of the passage as taught by the 
prior art or disclosed by the examiner. 
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Claim Rejections - 35 USC § 103 

4. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for 
all obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described 
as set forth in section 102 of this title, if the differences between the subject matter sought to 
be patented and the prior art are such that the subject matter as a whole would have been 
obvious at the time the invention was made to a person having ordinary skill in the art to which 
said subject matter pertains. Patentability shall not be negatived by the manner in which the 
invention was made. 

4.1 . Claims 21 -22, 24, 27-29, 31 , 34-37, 40-42, 44-46 are ejected under 35 
U.S.C. 103(a) as being unpatentable over Minte in view of Speicher (US Patent 
6,697,786 ) and further in view of Eckel, Jr. (US 20070124165 claiming priority 
to September 24, 1999), hereinafter Eckel. 

Regarding claim 21, Minte combined with Speicher teaches a new 
system for communicating information about an advertisement, comprising: 

logic in an advertisement content server configured to receive 
advertisement information associated with a plurality of advertisers (see Minte, at 
least paragraph 0043, Fig.1 , paragraph 0045, Fig. 2 which disclose that the 
advertisement content server in the form of Mall site "40" receives advertisement 
information associated with a plurality of advertisers and the mall-site 40 would 
inherently require a logic/program to receive the information from advertiser (s), 
just as from 'Joe's" and store and display the same ); 

(Note: In order to receive and store the advertisements, a computer 
program will definitely include logic because in a computer program defining the 
logic of program is often a first step tin developing the program's source code, 
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see definition of "logic" in "Microsoft Computer Dictionary, Third edition, 1997. 
Note: The reference of Microsoft Computer Dictionary is cited as a mere 
evidence to show that a computer application program, that will be used in Minte 
to receive and store the advertisement information in digitized form will include a 
logic and defining a logic in developing a program is a first step. Minte further 
discloses using a computer program/logic in response to receiving a request for 
search of an advertisement either via "bug" or directly receiving a request for 
content and then searching for the same and presenting it to the user.) 

logic in an advertisement content server configured to store the 
information as records within defined fields (see Minte, at least paragraph 0044 
and Figs. 1-4, Reference # "40" and "60" which show the defined fields, such as 
"Broadcast call letters", " Broadcast promotion" and " Menu of Advertisers", The 
Menu of Advertisers includes further defined fields/categories, such as 
"coupons", "specials", "Catering info" ); 

logic in an advertisement content server configured to receive a search 
request from the user, (see Minte, at least paragraphs 0032-0033, 0044-0045 
which disclose that a user can go directly to the Mall site "40" that is the server 
and then research [search] the products of interest, see Figs. 2-4, that is a user 
can send a search request for "coupons" and "specials" at "Eat at Joe's" eatery); 

Minte does not explicitly teach that the advertisement server is configured 
to: provide to user, a search window that includes a plurality of search fields, the 
plurality of search fields configured to receive user-defined search criteria, the 
plurality of search fields including a first search field configured to facilitate a 
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search of a predetermined first criteria, the first criteria g about the 
advertisement, the plurality of search fields including a second search field 
configured to facilitate a search of a predetermined second criteria, the second 
criteria being about the user, the plurality of search fields including a key field 
configured to facilitate a search across the first search field and the second 
search field; receive from a user at least one search term related to one of the 
defined fields and in response to perform a search function according to the at 
least one search term. 

Speicher teaches in the field of Personal Ad services searching 
advertisements by providing to a user a search window/form that includes a 
plurality of search fields, the plurality of search fields configured to receive user- 
defined search criteria, the plurality of search fields including a first search filed 
configured to facilitate a search of a predetermined first criteria being about the 
advertisement, the plurality of search fields including a second search field 
configured a search of a predetermined second criteria, the second criteria 
being about the user, the plurality of search fields including a key field 
configured to facilitate a search across the first search field and the second 
search field (see fig. 16. The searching window/form as depicted in fig. 16 
includes a plurality of search fields "22003, 2206, 2204, 2205, 2207" enabling 
the user to enter different attributes which can facilitate a search of 
predetermined criteria such as one criteria being about the advertisement that 
relates to the gender of the advertisement , another criteria being about the user 
to facilitate the search , that is his preferences for a single low age match and a 
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key field related to the gender of the match configured to facilitate the user to 
search across for a desired advertisement. In view of Speicher, it would be 
obvious to one of an ordinary skilled in the art, to incorporate and use this 
feature in Minte because it would enable the user to receive additional 
information about the advertised products, such as product 
names/description/price, etc. by using keywords and search term related to the 
advertised product based upon a user's preference attribute after having 
accessed the web site of the advertised product (see Minte at least paragraph 
0034). 

Minte/Speicher as applied to claim 21 above does not teach that the 
received search request includes at least one first term associated with the first 
criteria and at least one second term associated with the second criteria and 
comparing the first term with the second term to provide the user with a limited 
set of media outlets to determine a source of advertisement. However, Eckel 
teachings (see at least Abstract and paragraphs 11-16) are reasonably pertinent 
to the particular problem with which the applicant was concerned, in order to be 
relied upon as a basis for rejection of the claimed invention. See In re Oetiker, 
977 F.2d 1443, 24 USPQ2d 1443 (Fed. Cir. 1992). In this case, Eckel like the 
applicant provides two terms such as "INEED" [the first term comprising other 
similar terms such as IWANTA or FINDME and so on, see paragraph 1 5] and " 
AHOTELROOM' [the second term comprising other similar terms such as 
"ADOCTORr" or "AGIFT" and so on, see paragraph 12). The first terms are 
associated with criteria of the requestor's expression of a requirement and the 
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second term is associated with other criteria detailing the subject of his 
requirement. These two terms are considered and compared with each other by 
a server on receipt of the request from the user to provide the user with limited 
sources for the desired subject which can also include an advertisement as 
recited in the applicant's claim. In view of Eckel, it would be obvious to and 
within the objective reach of an ordinary skilled in the art to modify 
Minte/Speicher as applied to claim 21 above to incorporate the features of 
receiving a search request including at least one first term associated with the 
first criteria and at least one second term associated with the second criteria and 
comparing the first term with the second term to provide the user with a limited 
set of media outlets to determine a source of advertisement because , as 
demonstrated in Eckel, it will allow a consumer to use a simple and intuitive 
approach to desired goods/services/items/articles or advertisements (see Eckel 
at least paragraph 11). 

Minte teaches that a logic in an advertisement content server is configured 
to transmit at least a portion of the information to the user resulting from the 
search function (see at least paragraph 0046 & Fig. 3 wherein the consumer is 
conveyed the information of the advertisement he is looking for, such as "Joe's" 
eatery). 

Regarding claim 22, Minte discloses that the system of claim 21 , wherein 
the system is configured to provide at least one advertiser access to the 
information via the Internet/ a remote database client (see at least paragraph 
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0029 which discloses that an advertiser's information can be accessed via web- 
link which corresponds to the use of Internet or remote database client). 

Regarding claim 24, Minte discloses that in the system of claim 2 1 , at 
least one field includes broadcaster identification information (see Fig. 2, " WXYZ 
TV or WQRS Radio") and advertiser identification information (see at least Fig. 2, 
" Eat at Joe's"). 

Regarding claim 27, Minte discloses all the limitations of claim 21 , as 
analyzed above. Minte further discloses, that the advertisement information 
could include unpublished advertisements that are available through the 
advertisement content server (see at least Figs. 2 and 3 and paragraphs 0043 
and 0046 which include information on coupons, specials, as part of the 
supplemental/extended information of an advertisement available only through 
the content server, that is Mall site "40") . 

Regarding claims 28-29, 31, 34, 35-37, and 40, their limitations are 
closely parallel to the limitations of claims 21-24 and 27 and are therefore 
analyzed and rejected on the same basis. 

Regarding claims 41-42, its limitation describes the type of criteria and, 
as analyzed above in claim 21, the plurality of search fields shown in Fig. 16 
(Speicher) are configured to accept any search criteria, whether it is related to a 
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gender or age or user's preferences or some keywords, etc and these search 
fields can also accept data relating to an address of the user or his preferences, 
such as a radio station or a television station which the user listens to or watches 
to. It would be obvious to one of an ordinary skilled in the art to configure 
entering attributes in the given plurality of fields in the Advertisement search form 
shown in fig. 16 such that they are related to the search of an advertisement and 
the user/user's preferences to help in searching the right advertisement based 
upon the user's entry of attributes. The information about user's preferences 
relating to low age, single, etc. in Speicher or relating to user's other preferences 
such as his likings for radio station or TV would help in searching the right mate 
for the user in Minte or for searching the right product/gift related to the user's 
preferences for radio station or TV station. The necessary structure and 
functionality are taught in the combined prior art of Minte and Speicher which can 
enable the limitations recited in claims 41-42 and therefore claims 41-42 are 
obvious in view of Minte/Speicher. 

Regarding claims 44-45, their limitations are closely parallel to the 
limitations of claims 41-42 and are therefore analyzed and rejected on the same 
basis. 

Regarding claim 46, Minte/Speicher/Eckel renders the limitations of claim 
21 obvious. In the limitations recited in claim 46, "The system of claim 21, further 
comprising, logic configured to provide to the advertiser, information to identify at 
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least one preferable time slot, media outlet, and market saturation" the limitation 
which further narrows down the limitations of claim 21 is the logic function to 
provide information to an advertiser. The rest of the limitation ".to identify at least 
one preferable time slot, media outlet, and market saturation" is intended use of 
the information provided to the advertiser and this is not the part of the claimed 
system. A recitation of the intended use of the claimed invention must result in a 
structural difference between the claimed invention and the prior art in order to 
patentably distinguish the claimed invention from the prior art. If the prior art 
structure is capable of performing the intended use, then it meets the claim. In 
the instant case, the system disclosed in Minte teaches providing information 
including statistical data resulting from the consumer's requests for 
advertisements to advertisers and the same can be used by the advertisers for 
marketing activities identifying preferable time slot, media outlet, and market 
saturation from the received data. In view of the foregoing, the combined 
teachings of Minte/Speicher/Eckel read upon the limitations of claim 46. 

4.2. Claims 26, 33 and 39 are rejected under 35 U.S.C. 1 03(a) as being 
obvious over Minte in view Speicher in view of Eckel and further in view of Stein 
(US Patent 5,826, 241). 

Regarding claim 26, Minte in view of Speicher in view of Eckel discloses 
all the limitations of claim 21 , as analyzed above, but does not disclose that the 
system is configured to charge a fee for accessing the information. However, 
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Stein teaches this limitation (see at least Fig.1, 6J, col. 3, lines 17-37, col. 10, line 
62-coM 1 , line 13 discloses that the payment system "10" charges a service fee 
"148" for providing services to the seller to sell information products in digitized 
form.). In view of Stein, it would have been obvious to one of an ordinary skilled 
in the art at the time of the invention to have modified Minte in view of Speicher 
as applied to claim 21 by incorporating the feature of charging a fee for 
accessing the information because it will help to meet the expenses of 
establishing the Mall site 40 and also it would be a medium to earn income for 
the company which owns the Mall site "40". 

Regarding claims 33 and 39, their limitations are closely parallel to the 
limitations of claim 26 and are therefore analyzed and rejected on the same 
basis. 

Conclusion 

5. The prior art made of record and not relied upon is considered pertinent to 
applicant's disclosure. Goedken (US 20020133494 A1, see at least paragraphs 
62-64) teaches that the received request contains a plurality of fields comprising 
different segment/set of terms in the request such as first term referring to a 
subject criteria and the second segment/set of terms comprising a question 
related to the subject. 
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6 Applicant's amendment necessitated the new ground(s) of rejection 
presented in this Office action. Accordingly, THIS ACTION IS MADE FINAL. 
See MPEP § 706.07(a). Applicant is reminded of the extension of time policy as 
set forth in 37 CFR 1.136(a). 

A shortened statutory period for reply to this final action is set to expire 
THREE MONTHS from the mailing date of this action. In the event a first reply is 
filed within TWO MONTHS of the mailing date of this final action and the advisory 
action is not mailed until after the end of the THREE-MONTH shortened statutory 
period, then the shortened statutory period will expire on the date the advisory 
action is mailed, and any extension fee pursuant to 37 CFR 1.136(a) will be 
calculated from the mailing date of the advisory action. In no event, however, will 
the statutory period for reply expire later than SIX MONTHS from the date of this 
final action. 

Any inquiry concerning this communication or earlier communications from 
the examiner should be directed to Yogesh C. Garg whose telephone number is 
571-272-6756. The examiner can normally be reached on Increased 
Flex/Hoteling. 

If attempts to reach the examiner by telephone are unsuccessful, the 
examiner's supervisor, Jeffrey A. Smith can be reached on 571-272-6763. The 
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fax phone number for the organization where this application or proceeding is 
assigned is 571-273-8300. 

Information regarding the status of an application may be obtained from 
the Patent Application Information Retrieval (PAIR) system. Status information 
for published applications may be obtained from either Private PAIR or Public 
PAIR. Status information for unpublished applications is available through 
Private PAIR only. For more information about the PAIR system, see http://pair- 
direct.uspto.gov. Should you have questions on access to the Private PAIR 
system, contact the Electronic Business Center (EBC) at 866-217-9197 (toll- 
free). If you would like assistance from a USPTO Customer Service 
Representative or access to the automated information system, call 800-786- 
91 99 (IN USA OR CANADA) or 571 -272-1 000. 

Yogesh C Garg 
Primary Examiner 
Art Unit 3625 

/Yogesh C Garg/ 

Primary Examiner, Art Unit 3625 



